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Apsire Higher

Hello Michigan DECA! Your State Executive Council is

so excited for another great year. We can’t wait to meet

each of you. This year is sure to be packed full of fun ac-

Inside this Issue ’gvmes and opportunities to learn more than you ever have
efore.

Aspire Higher-.
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DECA is back with a new theme, Aspire Higher. DECA
has given all of us incredible opportunities to better our-
selves not only as DECA members, but also in our personal lives. Your State Execu-
tive Council is encouraging each of you to take full advantage of those opportuni-
ties to truly “Aspire Higher” to reach your goals and dreams with Michigan DECA.
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As a four year member of DECA and now the State President, | am well aware of
how exciting and fun DECA conferences can be. | know that all of you are excited
about the State Leadership Conference in November, but there are many more fun
and incredible conferences for you to attend. Your involvement is the key to Michi-
gan DECA's success and we would love to see all of you at any of the following
conferences:

e State Leadership Conference, Detroit (includes a Red Wings game)
« District Conference

e State Career Development Conference, Dearborn

« International Career Development Conference, Salt Lake City, Utah

/\ MICHIGAN
D E CA All of these conferences are great experiences to learn more about DECA, to be-

come a better leader and speaker, to travel, to prepare yourself for running for state
LR LIE LR UCLEEREEAN  office, to have fun, and to network with thousands of other members just like you!
Eastern Michigggsu':ir\‘gr':;g These conferences have been the highlight of my DECA experience for the past
Ypsilanti, MI 48197 four_years, and | can’t wait to share all new experiences with you. For more infor-

p. 734.487.DECA mation DECA’s conferences go to www.mideca.org.

f. 734.487.4329

www.mideca.org Your State Officers have decided to really make it a point to be more in touch
REEMLINCICIMICECIAN  \vith Michigan DECA members. After all, we all share one common characteristic
- LOVING DECA! DECA means so much to all of us and we are working our hard-
est to make this year the best one yet. But we can’t do it alone. Each and every one

Editorial Correspondence

Spotlight on DECA A N . L N . .
DT ae A of you is a substantial part of this great organization and we can’t wait to work with

(WSR2 W  all of you to make Michigan DECA the
dwait@emich.edu best it can be. Keep in touch with all of
us via Facebook, facebook.com/mideca.
org. Also feel free to email or Facebook
message any one of your State Officers
The policy of the Michigan Association of DECA is that no for anything you need. My email is

person shall, on the basis of race, color, national origin, .
R STt chlock@mideca.org. Hope everyone has A S p I R E H I G H E R
tion, sex or disability be excluded from participating in, be A
G skl 2 great start to their school year and we DECA |

during any program, activity or in employment. will see you soon!

Articles and letters welcome for publication




Membership
is the Core

Benjamin Baker, Vice President
of Chapter Development

In Michigan, over 165 high schools and area career
centers have DECA chapters. Michigan DECA has
over 6,900 high school members. Those members
didn’t join DECA just because Michigan DECA
has 6,900 members; they joined DECA because they connected to their
high school and career center chapter members. The individual chapters
are the reasons for Michigan DECA’s success. Our chapters are the core of
Michigan DECA and chapter success’ will take Michigan DECA to new
heights. Michigan DECA will Aspire Higher, and we need all of our chap-
ters to do the same. Increase membership, gain knowledge, have fun and
win big.

To Aspire Higher in membership, you must have a plan. Begin where every
chapter draws its awesome strength from within your current membership.
Increase your membership by promoting benefits to your existing mem-
bers. Remember, benefits can be different for every member, and are only
benefits if they hold value for that potential new member. You cannot push
ONE hbenefit of DECA,
and expect everyone to
join. Some potential re-
cruits see DECA as a
place to meet people,
while others join because
they simply love market-
ing, finance, hospital-
ity or management and
want to learn more about
business; and some may

Michigan DECA
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motivated by financial benefits such as receiving scholarships. It doesn’t
matter which benefit attracts a member, as long as they are attracted. So
the magic solution to increasing membership is proper communication and
promotion of all DECA’s benefits to existing members and then to new
recruits.

When recruiting members, you must look at the individual. Some may
consider this method as profiling or using prejudice, but | consider it a tool.
You are simply reading your crowd and taking good notes. While speak-
ing to fellow students about DECA, lightly touch every aspect of DECA,
fundraising, competition, and fun, but heavily focus on what you know
or think sparks interest in them. For instance, | like marketing and | like
having fun, but I didn’t join the group because it’s fun and about market-
ing. The student who recruited me into DECA told me about how much
fun DECA was, how much he learned about marketing, but he really sold
me when he said, “The money | got from being in DECA, allowed me to
attend the school of my choice.” He further discussed with me how he
wasn’t sure if he would have the funds to attend the college. Once he found
out that DECA has scholarships he went after them all. Again, | like mar-
keting and 1 like having fun, but I LOVE financial benefits. Yes, Benjamin
Baker, Michigan DECA VP of Chapter Development for 2011-12, joined
DECA because he found out he could get money for college by being a
DECA member and potential for even more through winning competitions
and serving as a State Officer.

There is nothing wrong with joining DECA for just one reason because
| learned DECA is more than just a financial opportunity, DECA is fun;
DECA is real life preparation; DECA changed my life and opened my
eyes to so much more than just the financial benefit. So first remind your
membership of the many benefits DECA offers then challenge them each
to attract a minimum of one new member. Become the best salesmen for
your DECA chapter by finding out what is of value to each new member.
Once new recruits are attracted and join, then train them to hook others
on DECA as well. Sell DECA, so others eyes can be opened to everything
DECA has to offer them and remember to Aspire Higher!

Your Future.

See It Here.

Experience EMU’s Education First Environment:

m A Princeton Review “Best Business School” six straight years

m AACSB accredited, establishing EMU’s College of Business among the best in the country

m Innovative, applied and global approach to business degrees - practical new ways of teaching
and learning with an international perspective and ample study abroad opportunities

m Priority admission for high school seniors with strong grades and test scores

m The nation’s first business school with an Ethos Statement, creating graduates who are

knowledgeable about and committed to ethics

m Class sizes of 20-25 students taught by professors with real-world business experience

and expertise

EASTERN

MICHIGAN UNIVERSITY
Education First

m Strong job placement record, including on-campus recruiting specific to business majors

800.GO.TO.EMU « EMICH.EDU/GO
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Make them an Offer
They Can’t Refuse

Gordon Huston, Vice President
of Business Partnerships

Will we be able to afford to send chapter mem-
bers to the State and International Conferences this
... Will we have enough money to hold chapter events? ... Will we

year?
even have successful fundraising events?

One of the most common challenges a chapter faces is funding. With de-
clining budgets of many schools, it becomes more and more difficult to
have enough money for everything that your chapter may want to do. So
this presents us with the issue of fundraising. One way that many chapters
solve this problem is through local business sponsorships. Luckily, many
of these sponsorships are simply donations - acts of charity and goodwill.
But, we could all use more pocket change; so in what ways can we have
not only more businesses support us, but also have our current supporters
commit more? Rather than presenting your local chapter as a charity case,
why not approach local businesses as a vi-
able partner, creating a business partnership.
Being in a partnership means that benefits
accrue to both parties. When trying to ap-
peal to a business, it makes it much easier
for the establishment to commit their funds
to us if we offer them something in return.
At first glance it may not seem that we have
a lot to offer a business, until you consider
that we can offer a lot, including exposure
to Michigan DECA’s 7,000 members and
nearly 180,000 members nationally. Besides
the obvious exposure of our members to
their business, it helps to offer other incen-
tives; a cherry on top, to sweeten the deal.
This could include anything from height-
ened exposure of the business around your
school via small paper ads, to detailing lo-
cal haunts. For example, my chapter painted
our school’s rock to thank a local restaurant
for a fundraiser with us. Another benefit of
the sponsor businesses is that DECA mem-
bers make great potential employees. We’
come into the job with more knowledge !
than our peers, as well as potential custom-
ers for those businesses that team up with
DECA, whether it is now or in the future. Marketing studies show that the
sooner a business can get that loyalty from a person, the more likely they
will continue to be a loyal customer for years to come.

In latter issues of this paper, we will have more detailed ways to fundraise.
But for now, it is important to know that a little work on your behalf could
tip the tables towards a larger donation and more activism from the spon-
sor. And again to emphasize the cliché “You need to spend money to make
money” and in our case, time as well.

While we covered some of the basics to managing your chapter’s business
partnerships, we can’t forget help from other organizations. When we look
at the direct benefits of the conjunction of another organization, we are
going to focus on the manpower, not the capital that comes with the con-
nection. If DECA creates a bond with the PTA or the School Board, then
when decisions are made on budgeting and the school’s opinion of DECA,
we’ll have a foot in the door and a step ahead of the competition.

When we think of the opportunities presented to each of us every day, the
skill to appropriately network becomes massive. Many people say that
we are defined by the people we are surrounded by. So push to fill your
network with people who not only bring you joy, but those who will re-
ciprocate enthusiasm and support. When you leave this issue to continue
with your day, remember to Expand your Network and more importantly,
Aspire Higher; not only for yourself, and your chapter, but DECA as a
whole. Be a leader. Be the difference.

¥ Begin the Year

| with Leadership

Markianna Svorec, Vice President
of Leadership Development

It will forever and always be known that the thing
that makes the world go round is business and mar-
keting. There would be no business or marketing fields without leaders. It’s
true; there are two categories in the world that we’re faced with at a young
age: leaders or followers. Which one are you? To find out, you have to
be honest with yourself. Do you like to step up and know what is going
on--do you like to lead a team to greatness? Or are you someone who likes
to be told what to do and do it amazingly? No matter what category you
fit into, I’m here to encourage you to be the best you can be in either field.
Every team needs a leader, and every team needs the people who put all
the pieces together. So, don’t for one second think that you’re not pulling
as much weight just because you’re not the head of the organization.

I cannot stress enough that life is what you make of it; whether that means
you’re a leader or a follower, it
should count the same down the
road. My first year in DECA was
probably the best, because it forced
me to see eye-to-eye with people
whom 1I’d never even talked to.
DECA opens a doorway of oppor-
tunities for us. By all means, if you
were to ask me which category | fit
in; I’m a leader. I’ve always been a
leader and always will be. | feel like
being the leader, I’m always going
to know what’s going on and when
things will be done. But | envy the
people who have the team working
jobs because they get to interact on
such a different level.

More things to keep in mind as
you begin your year: every great
leader started somewhere, and that
goes hand in hand for every team.
Look at Bill Gates for instance; his
team is still reaching great heights.
They’ve become the largest tech-
nology team in the world in less
than 40 years. If you compare that to some other businesses, it’s taken
them centuries to perfect their teams and products for the market. Some
businesses look for good teams, some just happen. The ones that just hap-
pen seem to be assembled and learn from their mistakes, which cost the
company time and money, and in return takes them longer to reach any
given goal. The teams that are put together by boards, based on past jobs
and qualifications, seem to work better together to get things done; that’s
what we have seen with Bill Gates and his team. So make sure you know
where you stand and where you should be when it comes to teamwork.
Every leader needs to see that the team is first and foremost the most im-
portant thing.

You are the future, and it’s time to realize that! Every generation needs its
leaders and the people who find innovations. So, leader or follower, this
world needs you. It’s time to notice that business and marketing make ev-
erything around you possible. The desk you’re sitting at, the light letting
you read this, or simply just the means of how this paper got to you. There
were business pitches, advertising, and great teams behind all of it to get
you to purchase that desk, the lamp or light bulb, or even support the com-
pany who delivered this paper. There are teams all around you, and they’re
making life livable and functional. The innovations of one century are the
common sense of the next; business and marketing are always moving for-
ward. So where will you be when your generation takes off? Will you be in
the front seat, the middle, or the back? Don’t be the student that forgets to
board because getting to the top has to start somewhere, and in DECA, its
leadership that will start your engine and start your year off right.
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¥ & Would Have, Could
Have, Should Have

You often hear people say, “l would have done well”
or “I could have done better” or “I should have done
more.” Most people that have said, “Would have,
could have, or should have” are those that failed to
manage their time and often missed out on a lot of great opportunities. You
don’t want to be this person and you don’t have to be.

An important aspect of my job as your State Secretary is to stay organized
and manage my time well. | am not perfect at this by any means. | am
forced to continually strategize on how to perfect my work.

This year | am trying a new strategy that involves making a list of things
I need to achieve each day and establish a time frame for accomplishing
these goals. Once | have completed something on my list, | check it off.
This makes me feel like | am continually moving forward and it keeps me
motivated to finish the remaining items left on my list. This strategy is
reinforced by an emphasis on prioritization.

Here are some tips to help you get started.
If you want to start managing your time,
you must first make the decision that you
want to. Nobody can want it for you. Fur-
thermore, you need to evaluate your life
and determine what the best strategy is to
help you personally. When managing your
time it is especially important to set spe-
cific deadlines. Finally, you will need to
stick to your method. Professional Speaker
Dr. Donald E. Wetmore pointed out in a
popular productivity and time management
seminar “It takes approximately 30 days to establish a new physical or
emotional habit.” So if you fail the first couple of times, don’t get discour-
aged. Keep trying!

You may think you don’t need to plan for the use of your time or that pri-
oritization is not necessary in your daily life but “If you fail to plan, you
plan to fail.” This is what my parents tell me all the time. | hate to admit it,
but I have found them to be right. Mange your time well and plan to make
the most of this school year. Instead of saying, “would have, could have,
or should have” you will be able to say “I did.”

2011 State Leadership
Conference

It would not really be fair for us to say, “DECA makes us into leaders at the
snap of our fingers.” Albert Einstein once said, “You must first learn the
rules of the game, in order to play it better than the rest.” The same applies
to DECA. You must receive basic training in order to work toward leader-
ship. Do you just start building a house before you take a math class? Of
course not. You do not become a leader overnight either; it takes work.
But you can get ahead of the game by attending Michigan DECA’s State
Leadership Conference (SLC) in Detroit.

Michigan DECA is changing it up this year; this conference is going to be
a tad bit different from the previous years. It is being held in Detroit on
November 1 & 2, 2011 at the Detroit Marriott Renaissance center. If you
are new to DECA, this will be your first look at the world of DECA and
all of the magic it holds. If you are a returning Michigan DECA member,
then you already know what DECA is and what it is like. However, you
have not experienced this. At this year’s State Leadership Conference you
will be able to meet so many new people from all over Michigan. There
will be over 800 DECA members, business professionals and marketing
g educators there to take DECA to the next
—_ level at this conference. The SLC helps
teach DECA members the proper way to
present themselves in front of judges and
to be well-rounded leaders. The workshops
you will be attending are presented by your
state executive council and FOCUS Train-
ing. FOCUS is a Wisconsin-based leader-
ship development company that focuses on
communication, teamwork, and organiza-
tion skills, which will help you become a
better business professional. You will have
the option to attend workshops related to
running for state office, DECA competi-
tions, civic consciousness projects, and new chapter activities. The confer-
ence is designed to help you start your DECA year out right.

Michigan DECA is partnering with the Detroit Red Wings for SLC par-
ticipants to attend a Detroit Red Wings home game. After a good game of
hockey, Michigan DECA members will then rest for a second day of work-
shops. You will leave this conference knowing you are now prepared to be
a leader. You will be ready to compete at the district and state conferences
for that number one spot. The professional skills you have learned will
be the key to showing Michigan DECA members what you have to offer.

The school-of-choice for
business-minded students!

$4,000 ($1,000/year) =

DECA SCHOLARSHIPS

Start courses in your major on day one

B Engage in hands-on, industry-specific
learning opportunities in the freshman

$10,000 ($2,500/year) year

Over 90% employment rate

25% of graduates own part or all
of their own business within ten

years of graduation

$20,000 ($5,000/year)
West Palm Beach, Florida Campus:
NAIA, Member of The Sun Conference

Midland, Michigan Campus:
NCAA Division II, Member of the
G.L.ILA.C. Conference

up to $10,000 annually

Cedar Hill (Dallas), Texas Campus:
NAIA, Member of the Red River
Athletic Conference

graduates

Discover the leader in you.
Visit Today!
800.622.9000
www.northwood.edu
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Six Reasons Why
Social Media is

Social media is an essential tool in networking with
professionals, making new contacts, and keeping in
touch with the world. If you’re not participating in the top social media
and networking sites, the world is leaving you behind. Why not become in-
volved on the social media Web sites while your participation can increase
your chances at maintaining your career, and enable you to easily stay in
touch with who you meet all at one source.

You will need to explore the possible social media sites to see which sites
fit your personality best. Some sites can be too annoying, complex, and
just not user friendly for you. Luckily for all of you, you have options from
LinkedIn to Facebook to even Twitter. |, myself have profiles and partici-
pate in some activities on all three. Social media sites are essential to those
interested in professional networking, career success, and going forward.
And luckily for you, social media sites play a role in all these goals.

Still not sure social media is really worth it? These are just a few reasons
that may just change how you truly feel.

1. istostay in touch with colleagues and friends, and meet a lot of people.
Through social media sites, it is easy to look them up on the popular
social media sites and you may never lose touch with them.

2. Help colleagues find you. I can’t tell you how many former class-
mates, friends, and distant relatives have found my profiles and con-
tacted me. Just recently, one of my classmates from kindergarten who
was my best friend found me online and called. Who would ever have
thought to look for her in North Carolina? Not me.

3. Access to a job. Do you have a friend, or peer that has a job or career in
something you are truly interested in, but do not know where to begin
for yourself? Well, you can easily contact those you are connected to
on your networks and find out how they got their job. Maybe, if you
are lucky, they can help put in a referral or land you an interview.

4. Develop a network of potential friends or co-workers with skills that
will become increasingly scarce. Especially with the economy mak-
ing it harder to find a job, entrepreneurship is becoming one of the top
ways to succeed. Those who are on the same track as you, and become
successful will be able to help you become as successful as them.

5. Establish your online brand. Who are you? How do you want to be
known and recognized by colleagues, other professionals, and poten-
tial employers? The information you put in your social media profiles
will eventually serve you well to promote your career progress - or,
failing to develop an online presence in social media - not at all.

6. There are numerous interest groups to join for your community, your
profession, or even education. Facebook as an example, allows you to
create groups.

The Internet has opened up communication across world boundaries. Why
not use its social media components to expand your network, enhance your
career, add friends, make connections, communicate with people with
scarce skills, and enlarge your world view? I’'m participating. Why not
you, too? Hopefully these few reasons have been able to encourage you to
join the millions of users participating in social media networking.

Find us on

Facebook

www.facebook.com/mideca

SUCCESS = PROFITS

Flavorful Granita Drink in a $30 billion
dollar frozen beverage market!

Granita is 100% fruit Italian ice!

SCHOOL STORE ADVANTAGES:

e Our premium frozen granita
drinks meet or exceed all Federal
Nutritional Guidelines offering:

0 100% fruit juice concentrate

o real fruit pulp

o zero fat

o plenty of vitamin C and
Calcium.

e Our equipment is easy to use and
requires little maintenance.
This will:
o reduce your employee costs
with less non-use time
0 product mixing is simple and
consistent, which allows the
customer to get the same high
quality drink every time, with
no waste.
O increases your profitability
since more drinks are being
sold.

MARKETING ADVANTAGES
o Utilize many other opportunities
outside of school with your
community.
o Community grocery and retail
stores

O Restaurants
o Graduation Parties
o Church Functions

Taste of Tropics/Polar ParadlCE website:
www.totropics.com
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Are you “Wild about
DECA?”

Micah Melling,
Central Region Vice President  The first day of the conference will be highlighted by the opening session,

featuring established keynote speaker Bill Cordes. After the opening ses-
If you are wild about DECA, the 2011 Central Re- sion, awild DECA Dance Party will give attendees an_opportunity to “bust
gion Leadership Conference (CRLC) is designed & move” and meet students from throughout the Midwest. The second
day of the conference will be filled with workshops, a DECA Leadership

Safari, and and an

wAAAAAMALAA LA QAL LAAAMLMLALALALALALLALLLALG  tivity at the world
famous Omaha
Zoo. The day will
be capped by a party
you won’t soon for-
get, featuring a rock
wall challenge, inflat-
able obstacle courses,
live music, and much
more. The third and
final day of the con-
ference will bring
everyone together for
an unforgettable clos-
ing session. This ses-
sion will star keynote
speaker Kevin Wan-
zer, a former writer

for you. If you haven’t
yet become Wild About
DECA, the CRLC will
give you the opportunity
to become enthusiastic
about our great organi-
zation.

MARK YOUR CALENDARS NOW!

2011 DECA Central Region
Leadership Conference

FRIDAY, DECEMBER 2 — SUNDAY, DECEMBER 4, 2011
OMAHA, NEBRASKA

As your Central Re-
gion Vice President, |
am thrilled to invite you
to Omaha, Nebraska
for one of the premiere
student conferences of
the year. In one action-
packed weekend, the
2011 Central Region
Leadership Conference

[ amava aan
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FEATURING THE DECA NETWORKING JUNGLE

» WILD Keynote Speakers
» Business/Industry Leaders

> Extreme Social Events
» TRI Leadership Safari

will present a lifetime
worth of lasting memo-
ries and exciting expe-

Learn more at crlcomaha2011.org

for The Late Show
with David Letter-

riences. Through phe- man.
nomenal general sessions, dynamic speakers, engaging workshops, and

unlimited networking opportunities, you’ll certainly become Wild About Visit the conference website at http://www.crlcomaha2011.0rg and get
DECA in just three short days. prepared for a “wild” conference.

X
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School of Business and Economics
www.mtu.edu/business | business@mtu.edu
long-term goals. They will help you start a business,

E E E E e E teach you how to get business done on the golf course

Accounting Economics Finance Management Management Marketing Operations and giVe YOU guidance fOf jOb searches. OUY faculty care

Information and Systems

Systems Management  about you as a person, not just a student.

Learning Outside The Classroom

Your experience in the classroom is personal. We have
a student to faculty ratio of 14:1, so faculty know your
name, keep their office doors open, and support your
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How to Make Your
Resume Radiant

Professional Development

Even the thought of creating a resume intimidates
{ just about everyone. It’s hard to know what to in-
4 clude or even where to start. The secret to getting a

job interview is having a great resume. Creating a
great resume is simple, but you must follow key guidelines. Three of the
most important aspects to follow include, but are not limited to, creating
content that sells, quantify and use power words, and using a design that
stands out.

Think of your resume as a marketing tool to sell the benefits of your skills.
Consider yourself a product, your potential employers as the customer,
and your resume as the brochure. Explain to your potential employers your
features and how they will benefit the organization in addition to explain-
ing to them what differentiates you among the other candidates, again, just
as if you were a product.

Another way to make your resume radiant is to use power words (i.e.
achieved, exceeded, persuaded) and quantify - describing your respon-

your accompllshments and resp0n5|b|I|t|es the better. Also, when it comes
to making your words count, make sure to leave out the word “I”; it makes
77
the sentence sound declarative. You should also avoid passive language in _h__" 7(1*77
your resume - be assertive but not aggressive. ¢

v
"w.fﬂ.rﬂma.-m.-:.r

One of the most important components of making your resume great is
using a design that grabs attention. Believe it or not, the reader makes
judgments of your resume at first glance. The layout of your resume must
accentuate the most essential information about your education, skills, and
work experience. Leading with your strongest points make them want to
read more. Additionally, be sure to focus on the positives! Leave any nega- __
tivity and irrelevance off. Having this layout on a professional looking : \
sheet of paper is sure to impress your reader right away!

—
Although the thought of putting together an awesome resume might be Do N,T LET YOU R KI D

slightly scary, remembering these three key components will surely put -‘;'a

you in the running. Make sure to use statements that will sell you to your B E T H AT G UY
potential employer. The use of power words and quantifying your suc-

cesses will create a bigger impact to the reader; and a professional design | "= Open a Student Banking account
that will stand out so that even at the first glance, your reader will want 1 with Fifth Third Bank.

to continue reading about you. Be sure to not only look over your resume
several times before submitting it to possible employers, but also have a
few others such as a family member, friend, or a teacher look it over as
well. The more it is reviewed before submission, the better! So don’t let
the word resume scare you, get on out there and use these tips to make
your resume radiant!

—— )30 to 5B.com/students to sign up today.

FIFTH THIRD BANK
The things we do for dreams”

Fifth Third Bank, Mgfnber FDIC.
i
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Merit Scholarships
valued up to $67,500

DECA Scholarships
valued up to $11,500

Learn more. Experience more. Achieve more.

Kettering University

800-955-4464, ext. 7865 flint, michigan admissi .ketterlr¥




The Wall Street Journal Classroom Edition is the
talk of high schools across America. Here's why...

30

MONTHLY
ISSUES

Al for just $99!

YOUR STUDENTS ...

will join over 1,000,000" high
schoolers in learning real-life
lessons from a trusted source —
The Wall Street Journal.

YOUR JOB ...

will become more streamlined with
online teaching guides, interactive
curriculum aids, lesson plans plus
assessment tools.

The Classroom Edition is
the perfect tool to engage
students and meet
standards.

Dear High School Educator,

More timely than any textbook, The Classroom Edition is produced by one of the most trusted
names in news and information... The Wall Street Journal.

For over 20 years, teachers have relied on The Classroom Edition to enhance their students’
education — across subjects as diverse as business, finance, economics, civics, and more.

Here's what teachers using The Classroom Edition are saying:

“The quality of work that the students turn in improved dramatically using
The Classroom Edition...”

“I look forward to it coming every month, and find that it always brings new
discussions to the classroom. The kids look forward to it as much as I do!”

“I've come to depend on it as a staple in my lesson plans!”

“I believe that giving students the opportunity to get access to resources
such as The Classroom Edition gives them a chance to succeed.”

“The paper provides something that can’t be achieved just through a
textbook; it provides a very authentic look at the business world.”

Three out of four participating high school teachers agree that The Classroom Edition is one of
their preferred supplementary resources. (Dow Jones Research, April 2010.)

So make the most of your school's Preferred 50% Discount — and see for yourself why so many
forward-thinking educators are singing our praises!
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Student readership projected based on results of teacher and student surveys conducted by Dow Jones & Company.





