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Michigan DECA members, are you ready for another 
year? Your State Executive Council and Michigan DECA 
are waiting to make sure you have another unforgettable 
DECA year! 

First I would like to introduce this year’s theme, “Expand your Network.” Through-
out this year ahead of us, you will have the opportunity to expand your network by 
communicating with other members in your area, in the state, and across the globe. 
Communicating with members is fun and will develop lifelong friendships. Attend-
ing conferences with business professionals gives you the chance to test your net-
working skills by talking with people from the business world about their careers.  

As we move into this new decade, many changes are occurring throughout DECA, 
one major change that everyone should know, the new diamond and mission state-
ment:  “DECA prepares emerging leaders and entrepreneurs for careers in market-
ing,fi nance, hospitality, and management in high schools and colleges around the 
globe.”

Staying involved this year will make your year a success. Every member is vital to 
our great state association. Start by getting involved at the chapter level, increase 
chapter membership, team building, run for a chapter offi ce, or fund-raise for an up-
coming conference. One way to promote your chapter is by participating in DECA 
week, which is a chance to promote all of the talent that each chapter holds.

Attending conferences truly goes along with this year’s theme “Expand your Net-
work.” This may be your fi rst year in DECA, or for you seniors one of your last.  At 
the end of the year you will look back and feel you accomplished all you possibly 
could in a short amount of time. 

• State Leadership Conference, Detroit with the Detroit Red Wings
• New York Marketing Conference, New York City
• Central Region Leadership Conference, Chicago
• Your District Conferences
• State Career Development Conference, for the fi rst time ever, Grand Rapids
• International Career Development Conference, Orlando, FL

Serving last year on the state executive council, and as your new State President, 
I know how far DECA can push you to do what you set your mind to. This year’s 
State Executive Council is here to serve you. We would not be known as one of the 
best states without our members. Be sure to stay in touch, and I look forward to 
meeting all of you very soon! Have a great year!

Expand Your 
Network

Brandon George, State President 
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School Store
Success

Stephanie Cardaris, 

State Secretary

As fellow marketing students, most of us are learning 
how to run a successful school store.  In order for a 
school store to be an absolute success then there are few 
things every store should have: great customer service, 

eye-catching advertising, and fun promotions.

Customer service is vital to making any type of store successful.  It plays a key 
role in the store’s ability to produce profi t and revenue.  By defi nition, customer 
service is the condition of service to custom-
ers before, during and after a sale.  When stu-
dents walk into your school store, they should be 
greeted with a simple hello and a smile.  There 
should always be a store employee on the sales 
fl oor ready to answer any questions a customer 
may have on the store apparel.  If the customer 
needs a different size or color in an item, it is 
the employee’s job to provide it for them.  Once 
they are ready to be checked out, good customer 
service entails a speedy check-out.  Thank the 
customer for shopping at your store.  Customers 
will remember you and your store based on the 
service you provide whether you remember them 
or not.

Most school stores sell the basics: snacks and 
school apparel with a few random things in be-
tween.  Most students know where the school 
store is located and the items that it sells, but 
some do not.  This is where eye-catching ad-
vertising comes into play.  Advertising is every-
thing!  If people do not know where the store is, 

what your store has, or what sales and promotions the store has going on at a 
certain time, then how do you expect to get any business?  With advertisements, 
you can get information out  to the faculty and student body.  Invite them in with 
the hope they will become paying customers.  Advertisements should be fun and 
upbeat with only the necessary information on them.  People do not want to read 
a lot of words, so use as few as possible.  Ads can range from posters, banners, 
school announcements, commercials, school newspaper ads, and most important, 
word of mouth.  The more eye-catching they are, the better they will be received 
by the public.

If you want your school store to be successful then it should put on fun promo-
tions once a month, or based on an upcoming holiday or school event.  Promo-
tions are a way of bringing customers in the store for one thing with the hope they 
buy more once in the store.  Promotions can include MDA fund-raisers, fl ower 
or candy gram sales, contests, raffl es, or give-a-ways.  This is one way your mar-

keting class can get  creative by coming 
up with ideas that will work  to increase 
profi t in the school store.  The crazier the 
promotion, the more fun and successful it 
will be.  However, if you and your school 
store are not going to actively participate, 
you cannot expect customers to do so ei-
ther. 

There are many more things we could 
list that are ways to make a school store 
successful; however, these three things 
are some of the most important.  Without 
great customer service, attention grab-
bing advertisements, and exciting pro-
motions, your school store will not stand 
out, and be something special.  You want 
people to hear about your school store, 
and know that is the place to be before or 
after school, or during lunch periods.  If 
you stay excited and motivated, and re-
member these three things this year, then 
your school store will be more than suc-
cessful!

Experience EMU’s Education First Environment:
■ A Princeton Review “Best Business School” six straight years

■ AACSB accredited, establishing EMU’s College of Business among the best in the country

■ Innovative, applied and global approach to business degrees - practical new ways of teaching
and learning with an international perspective and ample study abroad opportunities

■ Priority admission for high school seniors with strong grades and test scores

■ The nation’s first business school with an Ethos Statement, creating graduates who are 
knowledgeable about and committed to ethics

■ Class sizes of 20-25 students taught by professors with real-world business experience 
and expertise

■ Strong job placement record, including on-campus recruiting specific to business majors

Your Future. 

See It Here. 

800.GO.TO.EMU • EMICH.EDU/GO
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I Want Scholarships,
And I want ‘em NOW.

Leontae’ Caldwell,  
Vice President of Career Development

Chapter Highlight:
Lakeview High 
School Alexander DeYoung, 

State Vice President 

Highlights are not just for superstar athletes but also for 
the outstanding work that Michigan DECA chapters do 
every year within their schools and communities. This 

edition, we will be highlighting the DECA chapter from Lakeview High School 
for their exceptional fund-raising efforts and community work. 

Last year, Lakeview raised over $10,245 for the Muscular Dystrophy Association 
(MDA), which was third most in the nation, and was recognized for it on stage 
at the International Career Development Conference in Louisville, Kentucky. 
Members from Lakeview held several fund-raisers throughout the year that in-
volved both students and vollunteers from the community.

The fi rst big fund-raiser for Lakeview was their “Tailgate and Miracle Minute” 
was held on the night of the biggest football game of the year, which really got the 
student body involved. Before the game, they hosted a tailgate party where non-
DECA members were charged a small entrance fee to enjoy the food and bever-
ages served. At halftime  DECA members and volunteers gathered with their vi-
brant colored buckets for the Miracle Minute. By the end of the night, Lakeview 
DECA had raised well over $ 400.00. The pre-game tailgate party and miracle 
minute not only helped rile the home crowd but also helped a great cause, MDA.

The real knock out fund-raiser of the year for Lakeview happened when they 
teamed up with MDA to host a “Lock Up”.  The Lock Up consisted of a person 
being placed in jail, given a phone and phone book and asked to raise as much 
money as he/she can in an hour’s time. The goal for the event began at $5,000, 
but Lakeview students went above and beyond; and by the end of the event, the 
students had raised over $10,000. The school’s faculty members participated, 
including Lakeview’s principal. He stayed in the jail for a few hours because he 
agreed to stay locked up as long as students kept donating. The “Lock Up” was 
so successful that it was featured in the local newspaper. Just goes to show that a 
few phone calls can make a world of difference.

By working with their community, Lakeview DECA showed how important it is 
to have a strong bond between your chapter and your community. Creating and 
maintaining a good relationship between your chapter and community is key to 
having successful fund-raisers and also helps to spread the word about DECA and 
MDA. When you plan your MDA fund-raisers this year, remember to include not 
just students from your school but also people from the community.

 The work that Lakeview High School’s DECA Chapter did last year is not only 
outstanding but inspirational to many. If you think your chapter is an all-star, 
then contact me at adeyoung@mideca.org and maybe YOUR chapter will be in 
the highlights.

Everyone knows that college is the best place to learn 
who you are and explore your abilities, but getting there 

isn’t easy. As seniors, we may see college as far-off with the time-consuming 
testing and the prep classes. The journey doesn’t stop once you take the ACT and 
SAT, it is only the beginning. Finding the right college and applying is the least of 
your worries. The biggest question is: How I am going to pay for my education? 
The key to this question leads us to scholarships. Scholarships were created to 
help you receive a higher education at a lower cost and they are available from 
many sources.

The fi rst step in getting a scholarship is to search for them. Scholarships do not 
come to you and they will not appear on the side of the highway in plain sight like 
a billboard. Did you know that participation in DECA competitive events can of-
fer many scholarships? You cannot better yourself unless you have the motivation 
to do so and DECA is defi nitely an association of motivated people. There are nu-
merous scholarships available, but you have to be willing to work hard to receive 
them. By demonstrating your maximum potential through DECA competitive 
events, you could have the chance to be awarded a scholarship anywhere from 
$500 up to $100,000. Each event has different a sponsor and it is easy to fi nd an 
event in which you excel. Scholarships come from organizations and companies 
such as Claire’s, Finish Line, Hilton, Kmart, Sears Holdings Corporation, NAPA, 
Safeway, Walgreens, Marriott, Stein Mart, The Kauffman Foundation, and the 
National Federation of Independent Businesses just to name a few.  The National 
Advisory Board for DECA offers dozens more scholarships to DECA members 
who meet the requirements and complete DECA’s Scholarship Application. The 
great thing about qualifying for these scholarships is that they reward hard work. 

Are you still overwhelmed with questions? Do you think the price of college has 
you in over your head? Keep DECA involvement number one and the benefi ts of 
membership and participation will be in your favor. We all know that money is 
tight and a scholarship will ease the multiple stresses of going to college.  They 
say a mind is a terrible thing to waste, and a scholarship opportunity is too. Ease 
your way out of high school and into college by working hard and taking the time 
to fi nd scholarships that fi t you. Don’t give up on college because you are afraid 
of the expense. Millions of dollars are up for grabs and I know I want my fair 
share. Don’t lose heart even if you don’t receive the highest scholarship amount 
because every dollar is worth working for. Look for scholarships that match your 
skills and interests by going to www.deca.org and begin your scholarship search.  
All scholarship applications are due by January 21, 2011!  The more time you 
waste the less money you have for college so I encourage you to start right now.  
1, 2, 3, GO!
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Throwing the 
Gauntlet for 
Membership

Brooke Tomcsik, Vice President 

of Chapter Development

As students in an ever-changing world, we are faced 
with many challenges. Some obstacles are easily over-

come, and some take more work. With an unstable economy, membership may 
become one of your obstacles for the year. Membership retention and growth may 
not even be on your radar, but consid-
er this: If there is a gradual decline in 
your chapter, how likely is your school 
board to grant you the funds to travel 
for conferences or competitions when 
that decline hits a new low? Schools 
that have large membership also have 
more voting delegates when it is time 
to choose your next executive council. 
The more members you have, the more 
power you have in Michigan DECA.

If you notice a decline in membership, 
don’t panic. Think of this as a chance 
to prove how infl uential your DECA 
chapter can be. When it comes to re-
taining members in your own chapter, 
personal conversations go a long way. 
A good way to gauge membership is 
to give a survey to all current marketing students and even to students who have 
decided DECA is not their “cup of tea”. Students who do not plan to return have 
possibly the best insight into what works for the chapter, and what does not. Gain 
as much feedback as possible from these students. If attempting to fi x an issue 
does not work, take it as a valuable learning experience, and be prepared for the 

problem before it reoccurs. 

Gaining members is all about introducing prospective members to the DECA 
world. As a suggestion, develop a PowerPoint of the serious and the fun parts of 
DECA that can deliver a wealth of knowledge to possible members. Set up a table 
at lunch, or hang fl iers around the school.  Either can be effective recruitment 
activities. One of the more effective ways of recruiting members is called ‘One + 
One’. If every returning member from your chapter joins and encourages at least 
one additional person to join DECA, membership has a chance to skyrocket. If 
‘One + One’ seems too ambitious, and you are from a large chapter, Gimmie 5 
is a great way to be recognized for your school’s achievements in membership 
recruitment. Chapters must increase their membership by fi ve more than the pre-
vious year. Those who win the Gimmie 5 award are recognized on stage at the 

State Career Development Conference, and get 
a plaque for classroom display and recognition 
on Michigan DECA’s website, www.mideca.
org.

Chapters can also obtain the Diamond award 
from DECA. Chapters must recruit 10 or more 
student members than last year, or achieve 100% 
membership. The recruits can be alumni and/or 
professional members. Implement fi ve Public 
Relations/Promotion activities between the start 
of school and November 12. Designate one day 
of DECA Week as “DECA Serve Day” where 
all activities are focused on one or more com-
munity service projects. Rewards for obtaining 
the Diamond Award are: Recognition on stage 
at both the State Career Development Confer-
ence and the International Career Development 
Conference, a special Diamond level plaque and 
certifi cate for classroom display, and a letter of 

commendation to your school principal. 

I challenge you, Michigan DECA! I challenge you to issue a ‘One + One’ chal-
lenge in your school.  The gauntlet has been thrown down. Will you, and your 
chapter, accept the challenge?

Finally, a university that thinks like you think. Kettering University
Do you look at a product, a process, or an idea and wonder, “Why can’t it be smarter? Simpler? Cleaner? Cooler?” Then you belong at 
Kettering. Whatever your interest— Engineering, Math, Science, Business — we have experts, labs and programs that bring theory 
and practice together better than anywhere else. And because you can start in a paid co-op experience as early as freshman year, 
you’re never just a college student at Kettering. You’re making a name for yourself in the professional world.

Any university will take you places. Kettering will take you farther.

think.kettering.edu                     flint, michigan                       800-955-4464 ext. 7865  

Casey Schaaf ‘09
Management/Finance/Information Systems 

Co-op: Beaumont Hospitals

FIVE
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Expanding Your 
Network with 
Facebook

Michelle Menthen, Vice President 

of Public Relations

www.facebook.com/mideca

Keep up to date with all of 

Michigan DECA’s Happenings

Besides cell phones, what is the main way to network 
with our friends and peers? One network comes to mind 

is via the Internet. Its name is Facebook and many use it all day, every day. Count-
less hours are spent hovering over computer screens connecting with others. So 
why not use Facebook and connect with other members of Michigan DECA? 

DECA’s theme this year is Expand Your Network. By connecting to Michigan 
DECA’s fan page, you can connect with other DECA members and State Offi cers 
before the conferences even begin! Making new friends and meeting people is 
always fun, and one of the easiest ways to connect with other people is over Face-
book, why not get more friend requests by chatting with other DECA members? 

What better way to connect to Michigan DECA beyond the conferences than with 
Facebook? Most of us use it! Connect yourself to Michigan DECA and “Like” 
our fan page. It is purely positive. You can receive updates, and fi nd out informa-
tion all about upcoming DECA events. You will also know when the conference 
winners are posted and see conference photos! You can answer and comment on 
the Michigan DECA questions written on our status and show us and other mem-
bers your personality.

Our Facebook Page has grown exponentially over the past year. As of this month, 
we have several thousand fans and we are still growing! That’s a lot of people to 
connect with! Connect yourself with other members and meet them in person at 
conferences! You can even connect with members via E-mail, Skype, and Twitter 
after connecting with them on Facebook! 

Being Facebook friendly with Michigan DECA means that you, the member, 
can comment and make suggestions directly to your State Executive Council. 
We want to get to know the members and alumni, so tell us what you want from 
Michigan DECA on our page! Tell us what you like, love and want to improve 
about Michigan DECA! 

We also want you, the Michigan DECA members to upload videos of DECA re-
lated activities and share them with all of Michigan DECA! Or share pictures of 
yourself in DECA swag! We want to see our members sport their DECA pride!  
So if you like Facebook and like DECA, then “Like” Michigan DECA!  There 
will be information for future conferences, updates, and the list of conference 
winners will be posted on the Facebook page. Don’t forget to check out confer-
ence photos (you could be in some of them!), and also don’t forget to comment 
and write on our wall. Connect with new people, be Facebook friendly and Ex-
pand Your Network.   Check out Michigan DECA’s Facebook page  at www.
facebook.com/mideca.

The time has come for DECA members to prepare for 
their journey in achieving a higher success. Whether 
you have set a personal goal or a chapter goal, I have 
confi dence great things will be accomplished this year, 
and your State Executive Counsel is here to help you 
along the way. 

The 2010-2011 DECA year will hold many opportunities for all members and 
chapters. Attending the upcoming State Leadership Conference is just one of 
many enriching and exciting experiences we have to look forward to. Once again, 
Michigan DECA will host the State Leadership Conference(SLC), in Detroit. 
There will be close to 1,000 DECA members and numerous business representa-
tives in attendance this year. Not only is this going to be an event you don’t want 
to miss, but it is also a great way to sharpen your leadership skills and network 
with other DECA members and businesses.  

Do you want to be the top in your event this year? If yes, then this conference is 
for you. Dr. Seuss once said, “The more that you read, the more things you will 
know. The more that you know the more places you'll go.”  This is true for all 
members striving to make it beyond the District and State level.  At the SLC, 
members will attend a workshop presented by Focus Training that will cover 
teamwork, communication, and other attributes that DECA members learn on 

their path to success. State Offi cers will also present workshops on Running for 
State Offi ce, MDA Events, Expand Your Network, Business Professionalism and 
Building an Active Chapter. Members will attend the focus training workshop 
and three additional workshops to sharpen DECA skills. With so many options to 
learn more, oh the places you can go! 

Having the SLC in Detroit allows us to participate in many additional events.  
Your chapter may decide to tour the Fox Theater or Ford Field, offering an equal 
balance between fun and education. Touring the sites and meeting new faces from 
all around Michigan will make this a conference to remember. One of the most 
exciting moments will be going to the Red Wings hockey game; whether it is 
your fi rst hockey game or not, you’re sure to have a great time. Hockey is a great 
sport that brings out the fun in everything.  With DECA members all around, it is 
sure to be one amazing night. 

This year will certainly be an incredible year for DECA members.  Attending the 
State Leadership Conference is a great way to kick off what is sure to be a year 
full of memories that will last 
forever. This year's SLC gives 
you the chance to Expand Your 
Network as well as learn ways 
to succeed. This is a chance to 
be a cut above the rest and ac-
quire skills to place you at the 
top of the top. You don’t want 
to miss this year’s State Lead-
ership Conference, as it is sure 
to be one of the most memo-
rable events of the year. 

Ticket to 
Success

Jered Smart,  State Historian
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It is the time of year again, when school is back in ses-
sion and we are getting back into the swing of things. 
As you begin another year of DECA, which is excit-

ing all on its own, fund-raising for the Muscular Dystrophy Association starts as 
well. DECA has been partnered with the MDA for more than 25 years.  MDA is 
a nonprofi t health agency that is dedicated to helping to fi nd a cure for muscular 
dystrophy. More than one million Americans are affected by this muscle dete-
riorating disease. DECA challenges each of its chapters to help raise money for 
Jerry’s Kids which is an organization that researches a cure for the disease, and 
helps those in need The donations may cover the cost to send an affected child to 
summer camp. 

MDA camp is a great opportunity for children affected by this disease to be with 
other kids with similar disabilities. The camp also creates great memories. While 
at summer camp they experience an unforgettable week of swimming, horseback 
riding, fi shing, karaoke and other fun activities that they typically are unable to 
do. This camp means so much more than just a week away from home; it also 
means building lifelong friendships and self confi dence.

Last year, Michigan DECA raised over $52,000.  As DECA members, it is our 
civic duty to help our community. Michigan DECA members, will you step up to 
this challenge?  Get creative as a chapter and formulate activities that will raise 
money for this amazing group of people. I encourage you to get as many peo-
ple involved as possible; including staff, other students, parents and community 
members. Remember, every little bit counts. Fund-raising does not always have 
to include a large event. Chapters have held can drives, bake sales and involved 
local businesses to ask for donations.

Last year, Lakeview High School donated the most money out of all Michigan 
DECA chapters with a total of $10,245; which was tied for third most in all of 

DECA!  Which chapter 
is going to raise the most 
this year? Challenge 
your chapter starting 
today! For additional in-
formation or assistance 
in planning an event, 
contact an MDA offi ce 
near you, by visiting 
www.mdausa.org.  A 
representative will help 
your chapter become 
more informed about 
the organization and 
will help plan an event.  

Also, Michigan DECA’s 
website offers many re-
sources, www.mideca.
org. All donations are 
due by February 28, 
2011. I know you can 
do it!  Make a difference 
and have fun! 

The Challenge is on 
for the MDA

Ariana Wellings,  Vice President  of 

Civic Consciousness

The Opportunity of a 
Lifetime

Jacob Balog,  Vice President  of 

Leadership Development

DECA is what defi nes many of us. For those who want 
to take their experience to the next level, running for 
state offi ce would be strongly recommended. Being a 

state offi cer requires dedication, leadership, knowledge and passion for DECA. 
It is one of the most benefi cial things you can do for yourself, school, and com-
munity. Being a state offi cer isn't all work and no play. You will travel to so many 
places in the U.S., meet new and interesting people, and develop leadership skills 
that will carry you throughout your life and your professional career.

Every story needs a beginning, and yours will start with the application process. 
The application and screening registration forms can be downloaded from www.
mideca.org. Also an offi cer guidebook is available on the website to help you 
prepare to be a state offi cer.

Running for a state offi ce is both fun and rewarding. The chance to serve Michi-
gan DECA's 7,000 members is an exciting opportunity, and a big responsibility. 
Being elected as an offi cer is an honor - but serving entails a lot of commitments, 
hard work, and dedication.

Your story continues though the chapters to your achievements. Chapter one: the 
screening process. After you successfully complete the interviews, and demon-
strate your public speaking ability and overall knowledge of DECA, you go to 
SCDC.  Chapter two: campaign at the State Career Development Conference. 
You will give a speech at the State Career Development Conference to Michigan 
DECA explaining why you should be the next person to step into that state offi cer 
position.

A State Offi cer works as a member of a team to establish common goals and 
objectives and acts as a liaison between Michigan DECA and the student mem-
bership. Offi cers also act as the voices of DECA to those not familiar with the 
organization.

An offi cer is a dedicated and enthusiastic individual with the motivation and in-
tegrity to represent what he/she believes. As a fl exible member of the team, he/
she accepts the responsibility of being a leader as well as a follower. With public 
relations skills, the offi cer should convey professionalism through commitment, 
attitude,  knowledge, and style in order to ensure a successful year.

It feels like it was just yesterday when I considered running for state offi ce.  It 
was an adventure all its own, and an adventure I will never forget. If you are truly 
passionate and enthusiastic about DECA then we all encourage you to log on 
www.mideca.org to download, fi ll out, and fax over your screening registration 
form.

The greatest asset in life is yourself. Invest in it, and watch yourself become 
wealthy!
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College
Choices

Sean Cope, Vice President of 

Business Partnerships

Hey DECA members, some of you are in the process 
of applying to and choosing a college. A few of your 
Michigan DECA state offi cers and I have been through 
this process already, so I want to share a bit of insight. 
There are many colleges to choose from, each with its 

own unique programs and atmospheres. How do you know which one will fi t you 
best?

There are many factors to take into consideration when choosing a college. There 
are fi ve main aspects of colleges that students often base their decisions on: lo-
cation, size, major /fi eld of study, campus life, and cost. You can also look at 
schools that have Collegiate DECA chapters. However, each person is different; 
your reasons for choosing a college could be as unique as you are. 

One of the fi rst aspects to think about when deciding on a college is the location. 
The location of the college should best refl ect your personality and interests, 
while balanced with what will provide you the tools to succeed. One option is 
selecting a college close to your home. This has benefi ts such as an opportunity 
to live at home, and being closer to your friends that have not yet graduated. On 
the other hand, it could also limit the number of new people you meet at the uni-
versity. A second option is choosing a college far from where you currently live. 
This would give you more independence and the benefi t of meeting many of new 
people. Then again, you may become homesick and lack the opportunity to go 
home if it is not a holiday or weekend. 

The second aspect to consider is the student population size. Colleges range from 
under 1000 students at some private schools to over 45,000 students at large uni-
versities. If you are a person who likes to know everyone in school, then a smaller 
school would suit you well. If you are more interested in a larger atmosphere then 
a more populated school would suit you better. 

If you already knows what fi eld of study you want to enter, it is extremely impor-
tant that the school you choose offers the major program you wish to pursue. If 
you are undecided, fi nd a school that offers a wide range of academic programs, 
until you fi nd something that you are very passionate about and would pursue as 
a career. 

Regardless of where you go, college provides you the opportunity to meet inter-
esting people. Each campus provides a variety of new activities and groups in 
which to become involved. Sports fans may be able to attend games at reduced 
prices and athletes can participate in intramural or varsity sports. Plus, there is 
a wide range of college clubs to check out, especially Collegiate DECA. When 
you go on college visits, do not hesitate to ask what students can do for fun at the 
school.

Paying for college can be one of the most stressful factors in applying; regardless 
if it is you or your parents paying for your education. Although college can be ex-
pensive, there are many ways to receive fi nancial aid. For example, I encourage 
you to apply for scholarships. Remember to apply early and apply for as many as 
you can. (See the article on scholarships in this newsletter). 

It is important to take time to personally choose your college. It can be costly to 
change your mind later down the road. Follow your heart. Once you have chosen 
your college, continue to work hard, make new friends, have fun, and get ready 
for the best years of your life! 

DECA Week
October 10-16, 2010



Fall 2010




